
An estimated 45 million Americans diet each year and spend $33 billion annually on 

weight loss products and plans (Nutrition, 2014). Catching the attention of the public with 

a weight loss plan can be difficult because the market is so oversaturated with options. 

Websites provide a great way for weight loss and diet plan creators to share their 

information but with such competition the sites have to be as effective as possible. Three 

multimodal texts dedicated to specialized diet plans will be examined throughout this 

rhetorical analysis. All of these multimodal texts are in the form of websites and for the 

sake of consistency only the homepage will be analyzed in depth. The links for the websites 

that will be analyzed are as follows: The Wild Diet, The Superfood Swap Diet, and The 

DASH Diet. 

 All of these texts are in the same genre of website based informational tools 

regarding diet. The authors are experts in the diets they are writing about and the 

majorities are also the creators of the diets they are writing about. The audience for all 

three of these texts is individuals looking for improved health and/or weight loss. The 

purpose of these texts is multifaceted but the underlying purpose of each is to inform the 

audience about the particular diet. It is likely the author’s goal to persuade page viewers to 

adopt the diets being discussed. 

 A brief overview of the basic analysis of The Wild Diet homepage is as follows: 

 Purpose: To inform individuals about the benefits of The Wild Diet 

 Author: Abel James, the creator of the diet 

 Audience:  Individuals searching for a diet plan via the web 

 Context: Web 

 Layout: full screen layout with numerous font sizes in addition to photos with 

navigation tabs at the top and additional navigation selections at the bottom  

 Navigation: Easy to follow and clearly labeled into sections 

 Multimodal Elements: Use of text and photos are on the page 

 Background Color: Light gray 

 The Wild Diet homepage is linked to the creator, Abel James’, website. The overall 

feel of the layout is clean and masculine and the font color choices are primarily black 

with some text in red to highlight important information which can lead a viewer to 

http://fatburningman.com/what-is-the-wild-diet/
https://dawnjacksonblatner.com/superfood-swap-starter-kit/
http://dashdiet.org/default.asp
http://dashdiet.org/default.asp


believe that males may be the primary target of this particular diet. The first sentence, 

“Can you really lose fat while enjoying sirloin steak, chicken parmesan, chocolate, and 

real butter?”, helps support the idea that perhaps this diet is targeting men because 

these are all very heavy foods that would likely appeal mostly to men. At the heart of 

the Wild Diet homepage is the diet’s description that states, “Discover a breakthrough 

plan to burn 

fat, increase 

your energy 

and feel great 

(James, 

2012).” This 

description 

makes it 

possible to 

identify the 

affordance 

being implied 

that all people, 

or at least most, and at the very least those viewing the page, would be interested in or 

benefit from those things listed.  The rhetorical situation present does a good job at 

showing potential dieters the benefits of following the Wild Diet by breaking down the 

common questions and benefits associated in an easily readable way. 

A brief overview of the basic analysis of The Superfood Swap Diet homepage is 

as follows: 

 Purpose: To inform individuals about the benefits of The Superfood Swap Diet 

 Author: Dawn Jackson Blatner, the creator of the diet 

 Audience:  Individuals searching for a diet plan via the web 

 Context: Web 

 Layout: full screen layout with numerous font sizes in addition to photos with 

navigation tabs at the top and additional navigation selections at the bottom  

1. This screenshot of the Wild Diet homepage screen showcases the simplistic 
masculine feel of the site. 



 Navigation: Easy to follow and clearly labeled into sections 

 Multimodal Elements: Use of text, photos, and videos are on the page 

 Background Color: White 

 The layout of this site is very eye catching, fresh, fun, and feminine. The vibrant font 

colors and photos lend to that feel. The tagline description of the diet, “Healthy living, 

hold the boring…real food, more fun, no B.S.,” reflects the websites fun feel (Blatner, 

2016). A couple of affordances can be made by implications on this page such as that 

dieters 

would 

benefit from 

a simple 

way to lost 

weight and 

get healthy 

and that 

those same 

dieters 

should 

prefer a 

registered dietician because their advice is more sound. The video on the homepage 

does a wonderful job at breaking down the basics of the Superfood Swap Diet and I 

think the website would benefit from a text version for readers to help with the efficacy 

of the rhetorical situation.  

 A brief overview of the basic analysis of The DASH Diet homepage is as 

follows: 

 Purpose: To inform individuals about the benefits of The DASH Diet 

 Author: Marla Heller, DASH Diet expert 

 Audience:  Individuals searching for a diet plan via the web, particularly those 

seeking to lower blood pressure  

 Context: Web 

2. This screenshot showcases the vibrancy of the Superfood Swap Diet homepage. 



 Layout: full screen layout with numerous font sizes in addition to photos with 

navigation tabs at the top and additional navigation selections at the bottom  

 Navigation: Easy to follow and clearly labeled into sections 

 Multimodal Elements: Use of text and photos are on the page 

 Background Color: White 

and light gray 

The DASH Diet webpage is 

more plain and basic in 

comparison to the other two 

being analyzed. Also, unlike 

the other two, this page lacks a 

description or tagline that is 

eye catching. One major 

affordance on this page is 

that dieters will trust the advice of the American Heart Association and the National 

Institute of Health. It seems that this diet in particular, likely due to the fact that it 

targets blood pressure, presents the medical advantages on the homepage more than 

the others as well. The entire website reads more like a pamphlet you’d find at your 

doctor’s office rather than a website but I believe that is the point; this is a serious diet. 

 Overall, all three websites described their diet plans well and were persuasive in the 

presentation. The only similarities are the use of light colored backgrounds and the type 

of information being presented. Each site made use of their own language and style, 

much like how the diets being discussed differed. The masculine meat-eating Wild Diet 

was presented in a way and with language that primarily targeted that likely audience 

of men while the Superfood Swap Diet was more fun and laidback primarily targeting 

females. The DASH Diet seems to be the most serious and the language targets those 

who are in need of this special diet rather than those looking for a ‘random’ diet to try. 

  

3. The screenshot of the DASH Diet homepage is very plain and to the point likely 
due to the fact that the most interest will come from people directed by their 

healthcare providers; it doesn't have to be flashy. 
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